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[bookmark: _rwb1bbdgllp8]Social Media’s  Impact
[bookmark: _uxtjw5jbgtzb]Social media’s pervasive use has become a progressive problem among many adolescents and young adults, negatively affecting the youth’s psychological health. Social media’s addicting presence has an impacting rise of body dysmorphia in adolescents and young adults. Body dysmorphic disorder is a preoccupation with apparent defects in a patient's appearance, which causes significant distress and impairment (Himanshu et al., 2020). What a person thinks about their body affects how they feel about their body leading to their body dysmorphia. Recently a phenomenon called “Snapchat dysmorphia” has presented in which patients seek a surgical consult to appear as their filtered selves in real life (Himanshu et al., 2020). Young adults and adolescents are more prone to being affected by body dysmorphia and low self-esteem caused by social media because of their overuse of social apps. Every social media interaction is geared around likes that equates to their level of self-worth. Bessenoff’s (2006) study found that college students’ social comparison with pictures of thin women in commercials contributed to depression, body dissatisfaction, and lowered mood compared with students exposed to commercials without photos of women (Lewallen et al. 2016). All of these beauty standards displayed throughout social media are causing harm to the youth’s mental health. 
[bookmark: _221izb3nulao]This study intends to assess body dysmorphia among teenage adolescents and young adults caused by social media. This study hypothesizes that the youth’s overuse of social media contributes to their body dysmorphia and low self-esteem.   

[bookmark: _56vaps84esql] Method
The participants of this study would range from the age of 17 to 24 from the institution of Prairie View A&M University. Participants will be asked to participate through SONA. The participants will be presented with a predesigned questionnaire focused on questions concerning the appearance of body parts, the distress surrounding the concern of these body parts, how often they’re on social media, and how they feel about their bodies after their time spent on social media. This study will examine which social media apps generate self-esteem and body dysmorphia in adolescents and young adults. To determine which social media apps influences the most harmful effects on self-esteem and body dysmorphia, the participants will be prompted to take the body dysmorphic disorder scale after using certain apps. The data from the questionnaires will be recorded and presented in Excel. 
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